YOUR CREATIVE
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1. MATCH YOUR AIMS WITH COURSE AIMS

Selecting the right course is essential to success. Check out the entry requirements, course structure

and progression routes. Not sure? contact the art school to clarify. Form a Plan ‘A’ ‘B’ and ‘C’

Be proactive and get the dates on a calendar. Know what needs
to be done when then plan your work schedule around it.

B e L e
L.

Its ideas that drive a portfolio.
Your unique so your portfolio
should be too. Them want to see
the creative journey. Show how
your work and ideas develop and
link. One work informs the next
and Take time with your
annotations don’t describe what

3. SIGN up T they can see tell them what you

were thinking.

OPEN DAYS

Show you live for art, make it
personal, individual to you.
Visualise your thoughts and ideas
as they grow and develop. Fill the &
pages, go off the edges. Show
your creative journey and try not
to edit. A small scribble can have
huge creative potential




ABITOF INE IS TIME




